Postindustrial 15 (Scenario 2) :

The mechanisms of a Consumer Society

Informations &
Knowledge

Economic scanning,
business intelligence,
CRM, KM,

client base,

corporate portals, etc.

/

Capital
o Know-how,
o employees,
o customer,
o brand, etc.

Mass media &

infotainment
Listening stations,
advertising,
publicity
infotainment efc.

\

Technologies
Profiling,
ouisourcing,
traceability,
authentification,
image control,
smart shopping,
relemarketing,
mash-ups, etc.

Opinion
Rumor,

reputation,
gossip, efe,

* Power : a society of consumers managed by marketers.

* Milicu : the markets.

* Goal :shopping and buying everything we think we need.

* Values : gifts, credit, competition, personalisation, etc.

Consortiums
Infomediaries,
packagers,

brokers,

banking networks,

stock exchange networks,

elc.

Strategies
Branding, gifts, lovalty,
coopetition, free trade,
price wars, volume,
deregulation, pensions,
credit, mortgages, taxes,
tax havens, savings elc.

|

Confidance

Markets

B2B, B2C,

Online products,
derivative products,
added value,
niches, etc.




